Teams Task 2: Find Your Tribe
First of all make sure to download your Persona Archetypes PDF.
If you're just starting off with your business or blog, creating an avatar for your ideal
customer could be a bit of a chicken and egg situation, as you might not yet know who
they are.
If that's the case, just guess for now and write down what feels right. Remember, nothing
is set in stone and you can always come back to this exercise and adjust these answers
as you progress with your blog or business.

Name & Archetype
First, give your customer a name and decide which Archetype could be.

Life’s Purpose
Look up and write down your archetype’s purpose in life.

Photo
Research a photo of your ideal customer as well as photos that represent their
archetype. These photos will not only allow you to get a better understanding of your
ideal customer, but also help you shape your own brand image later down the line.
Write down a few questions about the customer you’re trying to attract and give a
go at answering them. Then go to Pinterest and research photos that reflect those
answers. For example:
- Would they be a business type or a hippie?
- Do they embrace luxury or prefer sustainability?
- Would they prefer nature or the urban life?

Here are some more questions that will help you create a more complete profile of your
ideal customer.

Where do your customers live?

What age are they?

What do they do?

Where do they hang out?

What are their hobbies and interests?

If you struggle with the questions below, try to analyse yourself and people you know.

What are their life’s attitudes?

What needs do they have?

What excites them?

What are their constraints?

How can you help them?
Based on your answers to the above questions, brainstorm how you could help them.
TIP
Use the Persona Archetype PDF to check your archetype’s biggest desire, goal and their
purpose in life. Then think what prevents them from achieving it.
e.g. “The Jester’s purpose in life is to make people feel good, lighten the mood and
enjoy themselves.” What does that mean?
These are people who crave entertainment. They want to get their mood brightened. They
connect with fun and light-hearted content. They want to forget their daily troubles and
switch off. They don’t take themselves too seriously and they connect with brands/blogs
and businesses that do the same.
These are people who have needs like everyone else. They might want to eat healthy
recipes, be fit and dress nicely. However, they prefer to consume information that is
presented in a light-hearted and fun way.

The more detailed you are in this exercise, the easier it will be for you to come up with
content your ideal customer is interested it.

